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in local communities that could deny 
candidates access to voters or set 
conditions on it. Irving also expresses 
concern about a loss of ‘localism” as 
community-based media are bought 
by large companies based elsewhere. 

The media ownership debate large- 
ly has been overlooked by the news 
media during congressional delibera- 
tions over the telecommunications 
bill. The media’s focus has been the 
bill’s removal of price controls on 
some parts of cable TV service and 
the dismantling of rules that allow le- 
gal monopolies in telecommunica- 
tions. 

The Federal Communications 
Commission currently prohibits a 
company from owning two TV sta- 
tions in a market and from owning a 
city’s newspaper as well as a TV or 



radio station. Nationally, it limits a 
company to owning 12 TV stations, 
and these stations’ signals cannot col- 
lectively reach more than 25 percent 
of the U.S. population. 

By keeping companies out of some 
businesses, the regulations have af- 
fected the size and shape of today’s 
media conglomerates. Murdoch, for 
example, started in the United States 
as a newspaper publisher but in 1986 
was forced by FCC rules to divest 
newspapers in markets where he ac- 
quired TV stations. 

Repeal of the rules likely would 
spur a wave of consolidation, as cable 
companies, broadcasters, phone and 
newspaper companies scrambled to 
expand in their industries or cross in- 
to others, media executives say. 



